
Make the Best Impression on Media Buyers with an
Essential Brand Solution for Your Print & Digital Offerings.

To order, contact your Account Manager at 800.851.SRDS (7737) or
Joseph Hayes, VP/Publisher, at (646) 895.8421 or jhaye@srds.com.

Consumer Media Solutions

Your Digital Media
All your digital media offerings now appear in the consumer database.
Now thousands of active buyers can see your complete brand offering
and consider you for their integrated buys.

Your online listing includes:
• Pale Red highlight in Class, Keyword and Title Results
• Preferred Placement in Results
• Color Website Image
• Color Logo
• Up to 5 Personnel Name, Phone and Email listed
• Ad Sales Offices listed
• Publisher’s Positioning Statement (100-word promotional message)

in listing and Profile Reports. Keyword searchable.
• Publisher’s Research link in primary listing and cross-references

Your Print Media
Your established SRDS listing for your traditional print journal
appears in the appropriate SRDS class.

Your online listing includes:
• Pale Red highlight in Class, Keyword

and Title Results
• Preferred Placement in Results
• 4-Color Miniature Cover and logos
• Publisher’s Positioning Statement

(100-word promotional message)
in listing and Profile Reports.
Keyword searchable.

• Publisher’s Research link in primary
listing and cross-references

• Link to SRDS Logo/Cover Library

In SRDS print, your publication also gets
• 4-Color Cover
• 4-Color Logo
• 4-Color Corporate Logo
• Publisher’s Positioning Statement

In Consumer Media Connections, Your Print Title
Also Gets A Full Page Premium Profile
• 4-Color Cover, Logo, Corporate Logo and Publisher’s

Positioning Statement
• Top-Line Planning Data: Frequency, Total Circulation,

B/W and 4-Color 1-Time Page Rates
• Basic Corporate Information: Publishing Company,

Address, Phone, Fax, URL
• Contact Information

Put Your Essential
Brand Solutions
to Work Today

45 Sports
SPORTING NEWS—cont

8. INSERTS
Available.

9. BLEED
No charge.

15. GENERAL REQUIREMENTS
Also see SRDS Print Media Production Source.
Printing Process: Heatset Offset Full Run.
Trim Size: 10 x 11; No./Cols. 4.
Binding Method: Saddle Stitched.
Colors Available: Black and white; Black and one color;
4-color process.
Covers: Black and one color; 4-color process.

NON-BLEED
STANDARD AD PAGE DIMENSIONS

Sprd 19.5 x 10.5 1/3 v 2.675 x 10.5
1 pg 9.5 x 10.5 1/3 h 9.25 x 3
3/4 v 5.75 x 10.5 1/3 sq 5 x 5
3/4 h 9.375 x 6.75 1/4 v 5.125 x 10.5
2/3 v 5 x 1.5 1/4 h 9.25 x 2.313
2/3 h 9.25 x 6.5 1/4 sq 4.35 x 4.875
1/2 v 4.25 x 10.5 1-1/4 Strip 9.25 x 1.3
1/2 h 9.25 x 4.75
Col. widths: 1 col. 2-5/8; 2 col. 4-1/4; 3 col. 6-1/2; 4 col.8-3/4

16. ISSUE AND CLOSING DATES
Published bi-weekly.
Issue: Issue:On sale On saleClosing Closing
Dec 22/08 ... 12/18 12/5 Jul 6/09 ....... 7/2 6/19
Jan 5/09 ...... 1/1 12/19 Aug 3/09 ..... 7/30 7/17
Jan 19/09 .... 1/15 1/2 Aug 17/09 ... 8/13 7/31
Feb 2/09...... 1/29 1/16 Aug 31/09 ... 8/27 8/14
Feb 16/09.... 2/12 1/30 Sep 14/09 ... 9/10 8/28
Mar 2/09...... 2/26 2/13 Sep 28/09 ... 9/24 9/11
Mar 16/09.... 3/12 2/27 Oct 12/09 .... 10/8 9/25
Mar 30/09.... 3/26 3/13 Oct 26/09 .... 10/22 10/9
Apr 13/09 .... 4/9 3/27 Nov 9/09 ..... 11/5 10/23
Apr 27/09 .... 4/23 4/10 Nov 23/09 ... 11/19 11/6
May 11/09 ... 5/7 4/24 Dec 7/09 ..... 12/3 11/20
May 25/09 ... 5/21 5/8 Dec 21/09 ... 12/17 12/4
Jun 22/09 .... 6/18 6/5
If proofs are desired for approval, copy must reach publisher
at least 2 weeks before closing date. Cancellations not ac-
cepted after closing date.
All premiums must be cancelled 2 weeks prior to closing
date.

SPECIAL FEATURE ISSUES
Dec 22/08—Year in Review/Preview.
Jan 5/09—NFL Playoff Preview.
Jan 19/09—The Business of Sports.
Feb 2/09—NFL Season in Pictures.
Feb 16/09—Baseball Spring Training Preview.
Mar 2/09—NFL Free-Agent Preview.
Mar 16/09—Baseball Preview & Fantasy.
Apr 13/09—NCAA Final Four.
Apr 27/09—NFL Draft.
Jul 6/09—All-American Fan Poll.
Aug 17/09—College Football Preview.
Aug 31/09—NFL Preview.
Sep 28/09—NBA & NHL Preview.
Oct 12/09—Best Sports City.
Oct 26/09—College Basketball Preview.
Nov 9/09—Baseball Season in Pictures.
Nov 23/09—Good Guys.
Dec 7/09—Athlete of the Year: Pro, College, High School.
Dec 21/09—Year in Review; Preview.

18. CIRCULATION
Established 1886. Single copy 2.50; per year 82.80.
Summary data—for detail see Publisher's Statement

A.B.C. 12-31-08 (6 mos. aver.)
Total Subs Paid Subs Verif Subs Single Assoc

632,258 621,842 571,476 50,366 10,416 ...
Average non-analyzed non-paid circulation (not incl. above):

Total 8,855
TERRITORIAL DISTRIBUTION Nov 10/08— 612,611
N.Eng. Mid.Atl. E.N.Cen. W.N.Cen. S.Atl. E.S.Cen.
36807 101363 120857 50719 110369 30596
W.S.Cen. Mtn.St. Pac.St. Canada Foreign Other

45898 35741 77554 1045 276 1386
Paid Advertising Rate Base: 640,000.
% above/below rate base: -1.2.

SPORTING NEWS YEARBOOKS
An American City Business Journals Publication

Comprised Of
NASCAR Preview
Fantasy Baseball
Baseball
Pro Football Draft
Pro Football
College Football
Fantasy Football
Hockey
Pro Basketball
College Basketball
NASCAR 60 Most Beautiful People

Location ID: 8 MLST 45 Mid 360630-000
Sporting News, a div of American City Business Journals, 120
West Morehead St., Ste. 200, Charlotte, NC 28202. Phone 704-
973-1614. Fax 704-973-1635.

For shipping info., see Print Media Production Source.
EDITORIAL PROFILE

SPORTING NEWS YEARBOOKS consists of 12 seasonal
preview annuals that are used by fans as reference guides
throughout the season. Consumers pay a premium on the
newsstand to get in-depth analysis with team reports, fea-
tures, stats, schedules and four-color photos. Sporting News
Yearbooks are a direct outlet to the leagues' fan bases.

1. PERSONNEL
PROD—DeeDee Douglas, Adv Prod Mgr

ddouglas@sportingnews.com
4. GENERAL RATE POLICY

Rates are net.
ADVERTISING RATES

Effective 1-1-09 Confirmed 5-09
6. COLOR RATES

1 page 1/2 page
4-Color:
NASCAR Preview..................................... 7,875 4,515
Fantasy Baseball ...................................... 7,875 4,515
Baseball .................................................... 13,440 7,728
Pro Football Draft ..................................... 11,025 6,300
Pro Football .............................................. 17,640 10,143

1 page 1/2 page
College Football ....................................... 13,440 7,728
Fantasy Football ....................................... 11,025 6,300
Hockey...................................................... 5,775 3,780
Pro Basketball .......................................... 5,775 3,780
College Basketball.................................... 9,975 5,733
NASCAR 60 Most Beautiful People ......... 7,875 4,515

7. COVERS
2nd cover, extra........... 10% 4th cover, extra............ 15%
3rd cover, extra............ 5%

9. BLEED
No charge.

15. GENERAL REQUIREMENTS
Also see SRDS Print Media Production Source.
Printing Process: Offset Full Run.
Trim Size: 8 x 10.875; No./Cols. 3.
Binding Method: Perfect, Jogs to the foot.
Colors Available: 4-color process.

NON-BLEED
STANDARD AD PAGE DIMENSIONS

1 pg 7.75 x 10.25 1/2 v 3 x 9.875
16. ISSUE AND CLOSING DATES

Closing
Issue: On sale (+) (*)
Fantasy Baseball................................... 1/6 11/21 11/28
NASCAR Preview ................................. 1/20 12/1 12/8
Baseball................................................. 2/3 12/15 12/22
Pro Football Draft.................................. 3/17 1/30 2/6
Fantasy Football.................................... 6/2 4/15 4/22
College Football .................................... 6/9 4/21 4/28
Pro Football........................................... 6/23 5/7 5/14
Hockey .................................................. 9/1 7/17 7/24
Pro Basketball ....................................... 9/15 7/31 8/7
College Basketball ................................ 10/6 8/19 8/26
NASCAR 60 Most Beautiful People...... 11/10 9/25 10/2

(+) Space
(*) Material

18. CIRCULATION
SWORN 2008 Editions

Total Non-Pd Paid (Subs) (Single) (Assoc)
3,190,000 ... ... ... ... ...

SPORTING WOMAN
Location ID: 8 MLST 45 Mid 877407-000
Published quarterly by EluxMedia, Inc., 5 Concourse Pkwy/Ste
3000, Atlanta, GA 30328. Phone 770-392-3379. Fax 770-392-
3303.
E-mail eluxmediainc@sportingwomanquarterly.com
URL http://www.sportingwomanquarterly.com

For shipping info., see Print Media Production Source.
EDITORIAL PROFILE

SPORTING WOMAN provides coverage and features on the
sporting lifestyles of today's women, focusing on highlighted
sporting events, athlete interviews, hosted columns, modern
trends, sports tips from the pros, sportswear apparel lines,
gear and accessories, hi-tech sporting goods, sports-related
resort travel, specialized clinics, calendar dates, tv coverage,
highlights and event ticket information.

1. PERSONNEL
ADV—Cheryl Cromer, Adv Sales

swadvertising@sportingwomanquarterly.com
ADV—Patricia Carr, Adv Sales Asst

swadvertisinghelp@sportingwomanquarterly.com
3. COMMISSION AND CASH DISCOUNT

15% to recognized agencies.
ADVERTISING RATES

Effective 1-1-07 Confirmed 12-07
5. BLACK/WHITE RATES

1 ti 1 ti
Spread...................... 53,180 1/3 page................... 17,115
1 page...................... 33,533 1/4 page................... 16,295
2/3 page................... 26,590 1/6 page................... 2,719
1/2 page................... 21,603

FREQUENCY DISCOUNTS
6 times ......................... 25% 12 times ....................... 35%

6. COLOR RATES
1 ti 1 ti

2-Color:
1 page...................... 39,225 1/3 page................... 19,995
2/3 page................... 31,380 1/4 page................... 15,686
1/2 page................... 25,507 1/6 page................... 3892

1 ti 1 ti
4-Color:
Spread...................... 71,390 1/3 page................... 23,357
1 page...................... 45,315 1/4 page................... 18,135
2/3 page................... 36,275 1/6 page................... 7,785
1/2 page................... 29,475

7. COVERS
2nd cover ................. 60,640 4th cover .................. 65,910
3rd cover .................. 58,000

8. INSERTS
CARD INSERT

1 page ........................................................................ 26,590
PRE-PRINTED INSERT

Spread...................... 71,790 1 page...................... 39,885
9. BLEED

No charge.
15. GENERAL REQUIREMENTS

Also see SRDS Print Media Production Source.
Printing Process: Offset Full Run.
Trim Size: 7-7/8 x 10-1/2.
Binding Method: Perfect.
Colors Available: Black and white; Black and one color;
4-color process.

NON-BLEED
STANDARD AD PAGE DIMENSIONS

Sprd 15-3/4 x 10
1 pg 7-3/8 x 10
2/3 v 7-3/8 x 7
1/2 h 7-3/8 x 5-1/4
1/3 v 2-5/8 x 10

1/3 sq 3-11/16 x 4-13/16
1/4 v 3-11/16 x 5

1/6 page 3-11/16 x 3-3/16
16. ISSUE AND CLOSING DATES

Published bi-monthly.
Issue: On sale Closing
May-Jun/07................................................... 5/1 6/30
Jul-Aug/07 .................................................... 7/1 8/31
Sep-Oct/07 ................................................... 9/1 10/31
Nov-Dec/07 .................................................. 11/1 12/31
Jan-Feb/08 ................................................... 1/1 2/28
Mar-Apr/08 ................................................... 3/1 4/30

18. CIRCULATION
Established 2006. Single copy 5.95; per year 19.00.
Publisher States: Effective with December 2006 issue, guar-
anteed net-paid circulation average of 403,415.

A Time Inc. Publication

Location ID: 8 MLST 45 Mid 000911-000
1271 Avenue of the Americas, New York, NY 10020. Phone

212-522-1212. Fax 212-522-0475.
URL http://www.si.com
See listing in this section under classification No. 36A.

PUBLISHER'S POSITIONING STATEMENT
SI is one of the most respected sports brands in the
world. Each week, Sports Illustrated weaves words and
images together to provide readers with the richest and
deepest understanding of sport - what happened, why
it happened and what will happen next. Sports Illus-
trated fuels the reader's passion by allowing him or her
to experience the richness, complexity and emotion of
sports on their own terms.

Location ID: 8 MLST 45 Mid 000911-001
Sports Illustrated Bldg., 135 W. 50th St., New York, NY 10020-
1393. Phone 212-522-1212.
URL http://www.CNNSI.com

See Para. 13a of the Sports Illustrated listing in classification
No. 36A.

SPORTS 'N SPOKES
A Paralyzed Veterans of America Publication

Location ID: 8 MLST 45 Mid 023378-000
Published 6 times a year by Paralyzed Veterans of America,
2111 E Highland Ave, Ste 180, Phoenix, AZ 85016-4702.
Phone 602-224-0500. Fax 602-224-0507.
E-mail info@pnnews.com
URL http://www.pva.org

For shipping info., see Print Media Production Source.
EDITORIAL PROFILE

SPORTS 'N SPOKES contains information on wheelchair
sports and recreation. It covers competitive wheelchair sports
and bring you the latest in recreational opportunities with col-
orful, comprehensive features and departments on training,
exercise, individual achievements, national and international
competition, junior athletics, new products, organizations, a
calendar of events and much more.

1. PERSONNEL
EDIT—Ann Santos, Asst. Editor
ADV—Sherri Shea, Adv Dir, sherri@pnnews.com
PROD—Ann Garvey, Dir/Art Prod

3. COMMISSION AND CASH DISCOUNT
15% to recognized agencies. Net 30 days.

ADVERTISING RATES
Effective 1-1-09 Confirmed 5-09

5. BLACK/WHITE RATES
1 ti 3 ti 6 ti

1 page................................................. 1,500 1,275 1,100
2/3 page.............................................. 1,250 1,062 937
1/2 page.............................................. 900 765 675
1/3 page.............................................. 700 595 525

6. COLOR RATES
1 ti 3 ti 6 ti

4-Color:
1 page................................................. 2,100 1,875 1,700
2/3 page.............................................. 1,850 1,662 1,537
1/2 page.............................................. 1,500 1,365 1,275
1/3 page.............................................. 1,300 1,195 1,125

7. COVERS
4-Color:
2nd cover ................... 2,700 4th cover .................... 3,000
3rd cover .................... 2,300

8. INSERTS
Business-reply card: charged as 2 b/w pages.
Single-leaf insert: charged as 3 b/w pages.
4-page insert: charged as 5 b/w pages.
Quantity required: 12,000.

9. BLEED
No charge.

10. SPECIAL POSITION
4-Color:
Centersprd.................................................................... 4,000

11. CLASSIFIED/MAIL ORDER/SPECIALTY RATES
CLASSIFIED:
Personal: 1.00 per word, 10.00 minimum. Commercial: 1.50
per word, 20.00 minimum. Not commissionable or discount-
able.

PRO SHOP
BLACK & WHITE RATES:

1 ti 3 ti 6 ti
1/3 page....................................................... 600 510 450
1/4 page....................................................... 500 425 375
1/6 page....................................................... 400 340 300
COLOR RATES:

1 ti 3 ti 6 ti
4-Color:
1/3 page....................................................... 900 810 750
1/4 page....................................................... 800 725 675
1/6 page....................................................... 700 640 600

15. GENERAL REQUIREMENTS
Also see SRDS Print Media Production Source.
Printing Process: Offset Full Run.
Trim Size: 8-1/8 x 10-7/8; No./Cols. 3.
Binding Method: Saddle Stitched.
Colors Available: 4-color process.

NON-BLEED
STANDARD AD PAGE DIMENSIONS

1 pg 7-1/4 x 9-3/4 1/2 h 7-1/4 x 4-3/4
2/3 v 4-3/4 x 9-3/4 1/3 v 2-1/4 x 9-3/4

PRO SHOP
NON-BLEED

STANDARD AD PAGE DIMENSIONS
1/2 v 4-3/4 x 7-1/8 1/6 v 2-1/4 x 4-3/4
1/3 h 4-3/4 x 4-3/4 1/6 h 4-3/4 x 2-3/8
1/4 v 3-1/2 x 4-3/4 1/12 2-1/4 x 2-3/8
1/4 h 4-3/4 x 3-1/2

16. ISSUE AND CLOSING DATES
Published 6 times a year.

Closing
Issue: On sale (+) (*)
Jan/09..................................................... 1/4 12/1 12/8
Mar/09 .................................................... 3/3 2/2 2/9
May/09.................................................... 5/1 4/1 4/8
Jul/09 ...................................................... 7/3 6/1 6/8
Sep/09 .................................................... 9/2 8/3 8/10
Nov/09 .................................................... 11/3 10/1 10/8
Jan/10..................................................... 1/5 12/1 12/8

(+) Space
(*) Material

Cancellations not accepted after closing.
18. CIRCULATION

Established 1975. Single copy 5.00; per year 21.00.
SWORN 12-31-08 (6 mos. aver.)

Total Non-Pd Paid (Subs) (Single) (Assoc)
5,850 ... 5,850 5,850 ... ...
Unpaid Distribution (not incl. above):

Total 2,288
TERRITORIAL DISTRIBUTION 6/08—6,105
N.Eng. Mid.Atl. E.N.Cen. W.N.Cen. S.Atl. E.S.Cen

250 517 663 368 1,866 183
W.S.Cen. Mtn. St. Pac St. Canada Foreign Other

465 489 756 215 313 20

SPRING TRAINING BASEBALL
YEARBOOK

Location ID: 8 MLST 45 Mid 449221-000
Published annually by Vanguard Publications, 107 W. Poplar
Ave., Carrboro, NC 27510. Phone 919-967-2420. Fax 919-967-
6294.
URL http://www.vanguardpublications.com

For shipping info., see Print Media Production Source.
EDITORIAL PROFILE

SPRING TRAINING BASEBALL YEARBOOK provides the
spring training fan complete access to the Cactus and Grape-
fruit leagues. Editorial content includes Top 100 Prospects,
Fantasy Guide, Roto Index, Rosters & Lineups, Team Analy-
sis, Schedules, Statistics, and Spring Training Info.

1. PERSONNEL
PUB—Merle Thorpe, Pub, P:919-967-2420

merle@vanguardpublications.com
EDIT—Myles Friedman, Editor, P:919-967-2420

myles@vanguardpublications.com
ADV—Reem Nourallah, Adv, P:202-333-8622

potompub@aol.com
3. COMMISSION AND CASH DISCOUNT

15% to recognized agencies.
ADVERTISING RATES

Effective 1-1-05 Confirmed 12-05
6. COLOR RATES

1 ti 1 ti
4-Color:
Spread........................ 5,200 1/3 page..................... 1,400
1 page........................ 2,900 1/6 page..................... 800
1/2 page..................... 1,800

7. COVERS
2nd cover ................... 3,900 4th cover .................... 4,900
3rd cover .................... 3,500

8. INSERTS
Available.

816 Consumer Magazine Advertising Source Spring/Summer, 2009

Time Inc.
1271 Avenue of the Americas
New York, NY 10020
Phone 212-522-1212. Fax 212-522-0475.
URL www. si. com

Frequency: Weekly
Total Circulation (ABC 12-31-08): 3,218,133
Paid Advertising Rate Base: 3,150,000
B/W 1 ti. Page Rate: $204,100
4-Color 1 ti. Page Rate: $336,000

Publisher’s Positioning Statement
SI is one of the most respected sports brands in the world. Each week, Sports
Illustrated weaves words and images together to provide readers with the richest and
deepest understanding of sport - what happened, why it happened and what will
happen next. Sports Illustrated fuels the reader's passion by allowing him or her to
experience the richness, complexity and emotion of sports on their own terms. 

STACK, L.L.C.
1422 Euclid Ave, #1550
Cleveland, OH 44115
Phone 216-861-7000. Fax 216-861-7533.
URL www. stack. com
E-mail letters@stack.com

Frequency: 6 Times A Year
Total Circulation (BPA 12-31-08): 710,000
Paid Advertising Rate Base: 700,000
B/W 1 ti. Page Rate: $48,000
4-Color 1 ti. Page Rate: $64,000

Publisher’s Positioning Statement
STACK Media created the sports performance and training content market by
producing and distributing content never before seen, such as LeBron James' high
school workout, the training regimen of Peyton Manning, Johan Santana's pitching
routine and many other performance and training workouts of star professional
athletes. STACK is the most trusted and recognized consumer brand of sports
performance and training information. 
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